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Milestone for Technology Marketing

@ Marketing 7| 20| &
@ Technology Marketing
@ Milestone 7|22 4

9 7|=0|™ MEFH 1A Sample

N
o

-
N\
\Y
TN

R

A O = |
Ll P LR

GIST TECHNOLOGY INSTITUTE 'r'
- N S TEE -

m
=
|2
[



: Phillip Kotler, “Kotler on Marketing”, 1970
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2. Milestone
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Value Estimation
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Value Estimation Sample
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